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October 13. 2003 

Commlssloner Kathleen Q. Abernathy 
Federal Comrnunlcatlons Commlsslon 
445 12th Street, NW 
Washlngton, b C 20554 

Dear Kathleen Abernathy, 

I am wrltlng to volce my opposltlon to any FCCmandated adoptlon ot "broadcast flag" technology for dlgltal televlslon As a 
Consumer and citlzen, I feel strongly that such a pollcy would be bad lor Innovatlon, consumer rlghts, and the ultlrnate 
adoptlon e? DTV 

A robust, competitive market fer consumer electronlcs must be rooted In manuhcturen' ablllty to Innovate lor thelr 
customers. Allowlng movle studlas to veto features ot DTV-receptlon equlprnent wlll enable the studlos to tell technologlsts 
what new products they can create. Thls wlll result In products that don't necessarlly reflect what cOnsumers llke me 
actually want, and It could result In me belng charged more money lor ln?erlor?unctlonalky. 

If the FCC Issues a broadcast flag mandate, I would actually be less llkely to make an Investment In DN-capable receivers 
and other equlpment I wlll not pay more for devlces that Ilmtt my rlghts at the behest d Hollywood. Please do not mandate 
broadcast flag technology for dlgltal televlslon Thank you for your the .  

Slncerely, 

Pete Crapla 
8141 West 98th Street 
Palos Hllls, IL 60465 
USA 
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October 13, 2003 

Commssioner Kathleen Q. Abemathy 
Federal Communicahons Comms sion 
445 12th Street, NW 
Washington, D.C. 20554 

Dear Kathleen Abemathy, 

I am wnting to voice my opposihon to any FCC-mandated adoption of "broadcast flag" technology for digital 
telemsion. As a consumer and at~zen, I feel strongly that such a policy would be bad for Innovation, consumer 
rights, and the ultxnate adophon of DTV. 

A robust, competitive market for consumer electronics must be rooted in manufacturers' ability to knovate for 
their customers. Allowing movie studtos to veto features of DTV-reception equipment wdl enable the stuaos to 
tell technologists what nem products they can create. Tlus will result in products that don't necessdy reflect 
what consumers hke me actually wmt, and it could result in me bemg charged more money for inferior 
functionality. 

If the FCC issues a broadcast flag mandate, I would actually be less likely to makc an investment in DTV-capable 
receivers and other eqwpment. I d l  not pay more for demces that h u t  my nghts at the behest of Hollywood. 
Please do not mandate broadcast flag technology for &@tal television. Thank you for your b e .  

Sincerely, 

Bruce White 
550 Lyon Street 
San Francisco, CA 94117 
USA 
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October 13, 2003 

Commissioner Kathleen Q. Abemathy 
Federal Commmcations Commission 
445 12th Street, NW 
Washington, D.C. 20554 

Dear Kathleen Abemathy, 

I a m  writmg to voice my opposltion to any FCC-mandated adoption of "broadcast flag'' technology for digital 
telemsion. As a consumer and atizen, I feel strongly that such a pohcy would be bad for innovation, consumer 
nghts, and the ultimate adophon of DTV. 

A robust, competitive market for consumer electronics must be rooted in manufacturers' abikty to innovate for 
their customers. Allowing movie stud~os to veto features of DTV-reception equipment anll enable the studlos to 
tell technologists what new products they can create. T h i s  an11 result in products that don't necessarily reflect 
what consumers like me actually want, and it could result m me being charged more money for inferior 
functionahty. 

If the FCC issues a broadcast flag mandate, I would actually be less likcly to makc an investment in DTV-capable 
receivers and other equipment. I d not pay more for devices that h m t  my n&ts at the behest of Hollywood. 
Please do not mandate broadcast flag technology for drgitgl television. Thank you for your time. 

Sincerely, 

Paul Athnson 
3214 NE 25th Ave 
Portland, OR 97212 
us-4 
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October 14, 2003 

Commissioner Kathleen Q. Abernathy 
Federal Communicattons Commission 
445 12th Street, NW 
Washington, D.C. 20554 

Dear Kathleen Abemathy, 

I am wnting to voice my opposihon to any FCC-mandated adoption of "broadcast flag" technology for digital 
telemsion. As a consumer and clhzen, I feel strongly that such a pohcy would be bad €or innovation, consumer 
nghts, and the ultimate ndoptton of DTV. 

A robust, competitive market for consumer electronics must be rooted in manufacturers' ability to innovate for 
their customers. Allowmg movie studios to veto features of DTV-reception equipment wdl enable the studios to 
tell technologists what new products they can create. T h i s  wll result in products that don't necesrdy reflect 
what consumers hke me actually wmf m d  it could sesult m me being charged more money for mfenor 
funchonalty. 

If the FCC issues a broadcast flag mandate, I would actually be less likely to make an investment in DTV-capable 
receivers and other equipment. I mll not pay more for devices that lirmt my rights at the behest of Hollyood.  
Please do not mandate broadcast flag technology for digitid televlsion. Thank you €or your time. 

Sincerely, 

Michael Shckel 
90 Quincy Shore Dr Apt 707 
Quincy, MA 02171 
USA 
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October 14,2003 

Commiorioner Kathleen Q Abernathy 
Federal Communications Commhion 
445 12th Street, NW 
Waohhgton, D.C. 20554 

Dear Kathleen Abernathy, 

I am witing to voice my oppomtion to any FCC-mandated adoption of "broadcut fhg technology for digital televirian. Ao a c o m e r  
and Citizen, I feel strongly that such a policy would be bad for innovation. consumer rights. end the ultimate adoption of DTV. 

A robust, competitive market for caswumer electronics mmt be rooted in manufiicturera' ability to innovate for their cuetomers. Allowing 
movie Btudios to veto features of DTV-reception equipment will enable the Btudioi to tell trchnologh w h t  new prodncta they can 
create. This dl result in products that don't neceesdy reflect what consumera lite me actually want, and it could redt in me being 
charged more money for inferor functionality 

If the FCC issues a broadcart flag mandate, I would actually be leer likely to make nn invertment in DN-capable recuvm nnd other 
equipment I will not pay more for devices thnt limit my rights at the behelt of Hollywood. Pleare do not mnndnte broadcut 
technology for digital television. Thanlr you for your time. 

Sincerely, 

Ravie Samuel 
10604 Satinwood Circle 
Orlando, FL. 32825 
USA 
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October 13, 2003 

Commissioner Kathleen Q, Abemathy 
Federal Communicabons Commssion 
445 12th Street, NW 
Washington, D.C. 20554 

Dear Kathleen Abemathy, 

I a m  wnbng to voice my opposition to any FCC-mandated adoption of "broadcast flag" technology for dgital 
telemsion. As a consumer and ahten, I feel strongly that such a policy would be bad for innovation, consumer 
nghts, *and the ultxnate dopbon of DTV. 

A robust, competitive market for consumer electronics must be rooted m manufacturers' ability to innovate for 
their customers. Allowng movie studos to veto features of DTV-recepbion equipment d l  enable the studios to 
tell technologists what new products they can create. This wdl result m products that don't necesspnly reflect 
what consumers like me actually want, and it could result m me being chuged more money for inferior 
funchonalty. 

If the FCC issues a broadcast flag mandate, I would actually be less likely to make M investment in DTV-capable 
receivers and other equipment. I will not pay more for demces that limit my nghtr at the behest of Hollywood. 
Please do not mandate broadcast flag technology for digd television. Thank you for your time. 

Sincerely, 

Marm Remy 
301 Quail ILdge Circle 
&&lands Ranch, CO 80126 
USA 
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October 13, 2003 

Commissioner Kathleen Q. Abemathy 
Federal Communications Comrmssion 
445 12th Street, NW 
Washington, D.C. 20554 

Dear Kathleen Abemathy, 

I am writing to voice my opposibon to any FCC-mandated adoption of "broadcast flag" technology for digital 
telemsion. As a consumer and cibzen, I feel strongly that such a policy would be bad for innovation, consumer 
nghts, and the u l b a t e  adoption of DTV. 

A robust, competitive market for consumer electronics must be rooted in manufacturers' ability to innovate for 
thar customers. Alloanng movie studios to veto features of DTV-reception equipment wdl enable the stud~os to 
tell technologsts what new products they can create. Thrs will result in products that don't necessmly reflect 
what consumers hke me actually want, and it could result m me b a g  charged more money for inferior 
funcbonalty. 

If the FCC issues a broadcast flag mandate, I would actually be less likely to make an investment in DTV-capable 
receivers and other equipment. I wdl not pay more for deplces that h i t  my nghts at the behest of Hollywood. 
Please do not mandate broadcast flag technology for d I g d  television. Thank you for your time. 

Sincerely, 

hhke McCam 
3937 Petnfied Forest Ct 
Pleasanton, CA 94588 
USA 
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October 13, 2003 

Commissioner Kathleen Q. Abernathy 
Federal Commumcations Commssion 
445 12th Street, NW 
Waslungton, D.C. 20554 

Dear Kathleen Abernathy, 

I am wnbng to voice my opposibon to any FCC-mandated adoption of "broadcast flag" technology for digit$ 
televlsion. As a consumer and utiten, I feel strondy that such a policy would be bad for innovation, consumer 
nghts, and the ultimate adoption of DTV. 

A robust, competiave market for consumer electronics must be rooted in manufacturers' abdity to innovate for 
their customers. Allowing movie studtos to veto features of DW-reception equipment d enable the studios to 
tell technologsts what new products they can create. This will result 111 products that don't necessonly reflect 
what consumers hke me actually want, and it could result in me b a g  charged more money for lnfedor 
functionality. 

If the FCC issues a broadcast flag mandate, I would actually be less likely to make an investment in DTV-capable 
receivers and other equipment. I wll not pay more for devices that h i t  my rights at the behest of Hollywood. 
Please do not mandate broadcast flag technology for &@tal televlsion. Thank you for your time. 

Sincerely, 

dan kelley 
96 old canonato rd 
Santa Fe, NM 87505 
USA 
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October 13, 2003 

Commissioner Kathleen Q. Abemathy 
Federal Communications Commission 
445 12th Street, NW 
Washington, D.C. 20554 

Dear Kathleen Abernathy, 

I am wriang to voice my opposition to any FCC-mandated adoption of "broadcast flag" technology for digital 
television. As a consumer and cihzen, I feel strongly that such a pohcy would be bad for urnovation, consumer 
nghts, and the ultunate adophon of DTV. 

A robust, competitive market for consumer electronics must be rooted in manufacturers' abdq to innovate for 
their customers. Allowing movie stucjlos to veto features of DTV-reception equipment wdl enable the stuhos to 
tell technologists what new products they can create. This d l  result m products that don't necessdy reflect 
what consumers hke me actually want, and it could result in me being charged more money for infenor 
functionality. 

If the FCC issues a broadcast flag mandate, I would actually be less likely to make an investment in DTV-capable 
receivers and other equipment. I mll not pay more for demces that h i t  my nghts at the behest of Hollywood. 
Please do not mandate broadcast flag technology for digital televlsion. Thank you for your time. 

Sincerely, 

Stuart Homer 
502 Broce Dr. k46 
Blacksburg, VA 24060 
USA 



Page 1 of 1 5:03:40 AM, 10/14/03 5413023099 - 

October 13, 2003 

Commssioner Kathleen Q, Abemathy 
Federal Commwcahons Commssion 
445 12th Street, NW 
Washington, D.C. 20554 

Dear Kathleen Abemathy, 

I am writing to voice my opposition to any FCC-mandated adoption of "broadcast flag" technology for digital 
television. As a consumer and cihzen, I feel strongly that such a pohcy would be bad for innovation, consumer 
nghts, and the ultimate adophon of DTV. 

A robust, competitive market for consumer electronics must be rooted in manufacturers' aMty  to innovate for 
their customers. Allowmg movie studios to veto features of DTV-reception equipment wdl enable the studios to 
tell technologsts what new products they can create. This will result in products that don't necessdy reflect 
what consumers like me actually want, and it could result in me being charged more money for Inferior 
funcaonality. 

If the FCC issues a broadcast flag mandate, I would actually be less likely to make M invesfment in DTV-capable 
receivers and other equpment. I arlll not pay more for devlces that h u t  my r ights  at the behest of Hollywood. 
Please do not mandate broadcast flag technology for Cllgital television. Thank you for your time. 

Smcerely, 

D. Bdey 
2 Old Orchard Lane 
Orchard Park NY 14127 
USA 



KimberlyMartill-Mubasu 
13717 Autumn Vale Ct 
Cbantilly, VA 20151 

Commissioner Kathleen Q. Abemathy 
Federal Communications Commission 

Washington, D.C. 20554 
445 12th street, Nw 

Dear Commissioner Kathleen Q. Abernathy: 

As a broadcast television viewer and comumer of electronics and computer products, I urge the Federal 
Communications Commission to vote against the 
would consider a regulation would restrict the way I enjoy television. 

of a "broadcast flag." I a m  outraged that the FCC 

The broadcast flag is neither in my interest nor the public's interest It will prevent me fiom watchmg digital 
broadcast television in the ways I currently enjoy analog broadcast television-for example, it will restrict my 
ability to move the video I have recorded for personal viewing from room-to-room and place-to-place. 

The broadcast flag will also lock out my computer as a way to watch my favorite shows using my choice of 
software on a plane or train, or to send a television clip of a high SChDol fmtbd game to family and friends. 

Furthermore, if computers cannot freely receive digital television, how can I expect creative developers to 
discover new devices that enable me to use content in exciting ways I haven't even thought of? I value 
innovative devices like TiVo, ReplayTV and the Wmdows Media Center PC, which exist today because they 
were built to open standards using inexpensive, ofFthe-shelf computer parts. I hate that I have lost the option 
of viewing on demand films on my computer using Intertainer.com and I would hate to lose my firture 
viewing options as a result of this regulation 

If the move to digital television does not make the public's viewing experience more enjoyable, flexible, and 
exciting, what compelling reason do I have as a coflsutner to buy new digital television equipment? A prettier 
picture is hardly enough reason for me to dispense with all my current consumer electronics and computer 
equipment. As a citizen and viewer of broadcast television, I urge you to promote the digital television 
transition by opposing adoption of the broadcast flag. 

Sincerely, 

Kimberly Martin-Mubasu 

http://Intertainer.com
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October 15, 2003 

Commlssloner Kathleen Q Abernathy 
Fed e 1-81 Corn m u n lcrtlon s Cam m hslon 
445 12th Street, NW 
Washlngton, D.C. 20554 

Dear Kathleen Abemathy, 

I am wrltlng to volce my opposltbn to any FCCmandrted rdoptbn d “brardcrst flrg” technology lor d lgh l  televlslon. As a 
consumer and cltlzen, I feel strongly thrt such a polky wbuld be bad for Innevetbn, consumer rlghtq and the ultlmate 
adoptlon of D N  

A robust, competltlve market for consumer electronla must be rooted In mrnuhcturen’ 8blllty to Innovate for thelr 
customers. Allowlng movle studlos to veto features of DN-receplkn equlpmsnt vdII enable the studlos to tell technologlsts 
what new products they can create. Thb wlll result In products that don’t necessarily reflect whrt consumers llke me 
actually want, and lt could result In me belng chrrged more money for Inbrkwlundbnrlltyy. 

If the FCC Issues a broadcast flag mandrte, I would rcturlly be leas I l b l y  to m r k  r n  lnvertment In DN-capable recelven 
and other equlpment. I wlll not pay more lor devker thrt llmk my rlghtr at the behest d Hollywood. Please do not mandate 
broadcast flag technology for d lgb l  televlsbn. Thank you for your tlme. 

Slncerely, 

Douglas Flelds 
400 East 77th St #8E 
New York, NY 10021 
USA 
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October 15, 2003 

Commlssloner Kathleen Q. Abernathy 
Federal Cam m u n lcatlons Comm lsslon 
445 12th Street, NW 
Washlngton, D.C 20554 

Dear Kathleen Abernathy, 

I am wrltlng to volce my opposltlon to any FCCmandated adoptkin d 11bm8dmst flag" technology for dlglhl televlslon. As a 
consumer end cltlzen, I feel strongly that such a poky would be bad for Innavrthn, consumer rlghts, and the ultlmate 
adoptlon d D N  

A robust, competltive market for consumer electranks must be rooted In manuhmrrenl ablllly to Innovate for thelr 
customers. Allowlng movle studlos to veto feature9 d DN-recepllan qulpment wlll enable the studlos to tell technologlsts 
what new products they can create. Thh wlll result In producb that don't nbcrr#rlly rdlact what consumers llke me 
actually want, and lt could result In me belng charged more money for lnhrkr functlonalky. 

If the FCC Issues a broadcast flag mandate, I would actually be lesa llkbly to make an Inwatment In DW-capable recehrers 
and other equlpment. I wlll not pay more for devlces th8t llmk my rlghts at the behest d Hollywood. Please do not mandate 
braadcast flag technology for dlglhl televblon. Thank you for your tlme. 

Slncerely , 

Scott Campbell 
789 61st St Apt I 
Oakland, CA 94669 
USA 
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October 15, 2003 

Commlssloner Kathleen Q. Abernathy 
Federal Corn m u n lcatlons Cam m lssbn 
445 12th Street, NW 
Washlngton, b C. 20554 

Dear Kathleen Abernathy, 

I am wrblng to volce my oppesltlon to any FCCmandrted adoptkm d "broadcast flag" technology fer d lgh l  televlslon. As a 
consumer and cltlren, I feel strongly that such a p l k y  would be bad fer Innamtbn, consumer rlghts, and the ultlmate 
adoptlon of D N  

A robust, competlttve market fer consumer electtanks must be rooted In manufuturen' ablllly to Innovate for thelr 
customers. Allowlng movle studloo to veto features d DN-reception equlpment wlll enable the studlos to tell technologists 
what new products they can create. Thh wlll nru l t  In products that don't n-rlly reflect what consumers llke me 
actually want, and It could result In me belng charged more money fer Inferlor functbnallly. 

If the FCC Issues a broadcast flag mandate, I would rdually be less llkbly ta m a b  an Investment In DW-capable recetvers 
and other equlpment. I wlll not pay more fer devker that llmk my rlghb at the behest d Hollywood. Please do not mandate 
broadcast flag technology for d lgh l  televbbn. Thank you fer your tlme. 

Slncerely, 

Steven Pratt 
4829 North College Ave 
Indlanapolls, IN 46205 
USA 



Jordan S. Hatcher 
3409 1/2 Banton Rd 
Austin, Texas 78722 

Commissioner Kathleen Q. Abemthy 
Federal Communications Commission 
445 12thstreet,Nw 
Washington, D.C. 20554 

Dear Commissioner Kathleen Q. Abernathy: 

As a broadcast television viewer and consumer of electronics and cofnputer products, I urge the Federal 
Communications C&ssion to vote against the adoption of a "brmdcast flag." I am outraged that the FCC 
would consider a regulation would restrict the way I enjoy television. 

The broadcast flag is neither in my interest nor the public's interest. It will prevent me &om watching digital 
broadcast television in the ways I currently enjoy analog broadcast television-for example, it will restrict my 
ability to move the video I have recorded for personal viewing from room-to-room and place-to-place. 

The broadcast flag will also lock out my computer as a way to watch my favorite shows using my choice of 
software on a plane or train, or to send a television clip of a high school football game to family and friends. 

Furthermore, if computers cannot freely receive digital television, how can I expect creative developers to 
discover new devices that enable me to use content in exciting ways I haven't even thought of? I value 
innovative devices like TiVo, ReplayTV and the Windows Media Center PC, which exist today because they 
were built to open standards using inexpensive, ofFthe-shelf computer parts. 

If the move to digital television does not make the public's viewing experience more enjoyable, flexible, and 
exciting, what compelling reason do I have as a consumer to buy new digital television equipment? A prettier 
picture is hardly enough reason for me to dispense with all my current co11sumer electronics and computer 
equipment. As a citizen and viewer of broadcast television, I urge you to promote the digital television 
transition by opposing adoption of the broadcast flag. 

As a law student and future attorney, I am appalled at a rule that would restrict consumas in such a way. The 
government's role is to protect consumers as well as to encourage business. This rule would take the m o w  
view of a specific special interest p u p  and applies to all consumers. This may be a case where the special 
interest group needs to change their business model, and not a case of malung old &Is fit new problems. 

As a consumer, I will steadfastly resist purchasing or contributing to such restrictive technology. I have 
absoldely no incentive to purchase new equipment that is wmasonably restrictive. 

Sincerely , 

Jordan S. Hatcher 
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October 15, 2003 

Commissioner Kathleen Q. Abernathy 
Federal CommuIllcations Commission 
445 12th Street, NW 
Washmgton, D.C. 20554 

Dear Kathleen Abernathy, 

I am writmg to voice my opposition to any FCC-mandated adoption of "broadcast flag" technology for digital 
television. If you issue this mandate, you d be tdmg consumers that innovation and Vldioidud rights do not 
matter, protecting copynght of HollylJvood p a t s  is Pll that counts. If a "save Hollywood h t  is required on TV, 
I for one wdl not be buylng onel 

I don't tell them how to makc movies, they can't tell me how to watch TV. If they don't like the mnrkct, for 
gods sake, have them stay out of itl 

I will not pay more for devices that h t  my +tr at the behest of Hollyarood Please do not mandate broadcast 
flag technology for digital television. Thank you for your h e .  

Sincerely, 

Rlch sal2 
49 Searle Street 
Georgctown, MA 01833 
USA 
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October 15. 2003 

Commissioner Kathleen Q. Abernathy 
Federal Communications Commission 
445 12th Street, NW 
Washington. D.C. 20554 

Dear Kathleen Abernathy, 

I am writing to voice my opposition to any FCC-mandated adoption of "broadcast 
flag" technology for digital television. As a consuier and citizen, I feel 
strongly that such a policy would be bad for innovation, consumer rights, and the 
ultimate adoption of DTV. 

A robust, competitive market for consumer electronics must be rooted in 
manufacturers' ability to innovate for their customers. Allowing movie studios to 
veto features of DTV-reception equipment will enable the studios to tell 
technologists what new products they can create. This will result in products 
that don't necessarily reflect what consumers like me actually want, and it could 
result in me being charged more money for inferior functionality. 

If the FCC issues a broadcast flag mandate, I would actually be less likely to 
make an investment in DTV-capable receivers and other equipment. I will not pay 
more for devices that limit my rights at the behest of Hollywood. Please do not 
mandate broadcast flag technology for digital television. Thank you for your time 

Sincerely, 

Phillip Karlsson 
280 Park Ave S Apt 15F 
New York, NY 10010 
USA 



\ 

Commissioner KaMeen hc A~XIIU&Y 
Federal Communications &pnission 
445 12th street, Nw \ 
Washington, D.C. 20554 '. 

.\ 
\ 

Dear Commissioner Kathleen Q. Aberathy: 

A q i  Wiley 
5921 N Oracle Rd #141 
Tucson AZ 85704 

As a broadcast television viewer and consmer of electronics and computer products, I urge the Federal 
Communications Commission to vote against %e adoption of a "broadcast flag." I am outraged that the FCC 
would consider a regulation would restrict the I enjoy television. 

The broadcast flag is neither in my interest 
broadcast television in the ways I currently enjoy 
ability to move the video I have recorded for 

will prevent me fkom watching digital 
television-for example, it will restrict my 
room-to-room and place-to-place. 

The broadcast flag will also lock out my computer as a way t watch my favorite shows using my choice of 
software on a plane or train or to send a television clip of a hi school football game to family and friends. a 
Furthermore, if computers cannot fi-eely receive digital television, 
discover new devices that enable me to use content in exciting 
innovative devices like TiVo, ReplayTV and the Windows 
were built to open standards using inexpensive, ofFthe-shelf computer p h s  

If the move to digital television does not make the public's viewing experienchqmre enjoyable, flexible, and 
exciting, what compelling reason do I have as a consumer to buy new digital tele 'sion equipment? A prettier 
picture is hardy enough reason for me to dispense with all my current consumer el tronics and computer 

transition by opposing adoption of the broadcast flag. 

I expect creative developers to 
even thought of! I value 
wbich exist today because they 

\- 

k 
equipment. As a citizen and viewer of broadcast television, I urge you to promote the 

Sincerely, 

Aqi Wiley 



Mark W. Alexander 
8208 Steeplechase Blvd 
Orlando, FL. 32818 

Commissioner Kathleen Q. Akmathy 
Federal Communications Commission 

Washington, D.C. 205-F4 
4 5  12th sweet, Nw 

Dear Cammissioner Kathleen Q. Abemathy: 

Broadcast television uses a public resource - the airwaves. The FCC bears the burden of managing that 
public resource for the benefit of it's owners: The citizens of the United States. 

The "broadcast flag" is not in the interest of the citizens. In fact, it gives license to media interests to control 
when and how information carried over the public airways are viewed This gives the broadcast media 
industry far too much control over how citizns make use of the public airwaves. 

Consider presidential debates. In an economy with a 24x7 workforce, only a minority of the citizenry may be 
able to view the debates at the time of the broadcast. With the advent of the VCR and court rulings validating 
a citizens right to "time shift" and "space shift" boradcast materials, those debates can be recorded for viewing 
at a time and place more convenient for voters. 

The broadcast flag gives broadcasters the ability to prevent such use, effectively constraining the flow of 
inprtant information to the American public. 

The broadcast flag is NOT about reducing or eliminating copyright violations. The typical home recorder does 
not iecord broadcast shows for sale or distribution. They record broadcast shows for convenience and to 
preserve information. The courts have validated that this is a fair use of copyright materials. The broadcast 
industry is proposing the implementation of the broadcast flag to bypass what the courts have already ruled is 
fair use under copyright law in order to extend their bottom line. Consumers that have made personal use 
copies of broadcast shows have no need to go out and buy the series on DVD. THAT is what the broadcast 
industries do not like. 

Not only have the courts validated home copying as a fair use activity, but the FCC rules currently require that 
all broadcast media be broadcast un-encxypted, or "in the clear". The broadcast flag is a way to bypass this 
regulation By broadcasting information in an un-encrypted form, but applying technology to prevent its 
reproduction or redisplay without the content producer's authorization by-passes the intent of the ban on 
encryption: That use of the public airways be available to the entire public without restriction. 

If the broadcast industry is concerned about copyright infimgement, they need to take the war to the real 
enemy: The professional copyright infinger. These are usually overseas operations that make infiiging copies 
by the thousatids for sale and distribution either before the media outlet makes their product available or at 
locations where the the outlet does not make it available. In order to fight that battle, the media industry must 
engage in both aggressive legal copyright protection and change their business and distribution model so their 
original product can compete more effectively. By making the original product available in a more timely 
manner and with broader distribution, the media industry could put the professional infringers out of business. 
No one will purchase an inferior copy, if a superior quality and authorized version is available at the same 
time and a comparable price. 

1 
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October 15, 2003 

Commlssloner Kathleen Q. Abernathy 
Federal Communlcatlons Commlsrlon 
445 12th Street, NW 
Washlngton, D.C. 20554 

Dear Kathleen Abernathy, 

I am wrltlng to volce my oppostlon to any FCCmandated adoptlon d "broadcast flag" technology for dlgttal televlslon. As a 
consumer and ctlren, I feel strongly that such a pollcy would be bad for Innovatlan, consumer rlghts, and the ultlmate 
adoptlon of D N .  

A robust, competltlve market for consumer electronles must be rooted In manufacturenl ablllty to Innovate for thelr 
customers. Allowlng movle studbs to veto features d DN-receptlon equlpment wlll enable the studloa to tell technolaglsts 
what new products they can create. This wlll result In products that don't necessarily reflect what consumers llke me 
actually want, and It could result In me being charged more money for lnferlor fundlonallty. 

If the FCC Issues a broadcast flag mandate, I would actually be less likely to make an Investment In DN-capable receivers 
and other equlpment. I wlll not pay more for devlces that llmlt my rlghts at the behest of Hollywood. Please do not mandate 
broadcast flag technology for dlgthl televlslon Thank you for your tlme 

Slncerely , 

Frank Suncl 
PO Box 66 
Scranton, PA is504 
USA 
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October 14, 2003 

Commissioner Kathleen Q. Abemathy 
Federal Communications Commission 
445 12th Street, NW 
Washmgton, D.C. 20554 

Dear Kathleen Abemathy, 

I am wntmg to voice my opposibon to any FCC-mandated adoption of "broadcast flag" technology for digital 
telexmion. As a consumer and atiten, I feel strondy that such a policy would be bad for innovation, consumer 
nghts, and the ultunnte adopbon of DTC'. 

A robust, competitive market for consumer electronics must be rooted in manufacturers' aMty to innovate for 
their customers. Allowing mome studas to veto features of DTV-reception equipment will enable the S h l d i O S  to 
tell technolog~sts what new products they can create. This wdl result in products that don't necessnnly reflect 
what consumers like me actually want, and it could result in me being charged more money for inferior 
functiondity. 

If the FCC issues a broadcast f l ~ g  mandate, I would actually be less hkcly to make an investment in DTV-capable 
receivers and other equipment. I d l  not pay more for dences that h t  my right5 at the behest of HollFood. 
Please do not mandate broadcast flag technology for dgital television. Thank you for your time. 

Sincerely, 

Mark Trynor 
3532 Queen Anne Way 
Colorado Spnngs, CO 80917 
USA 
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October 14, 2003 

Commlssloner Kathleen Q Abernathy 
Federal Communlcatlons Commlsslon 
445 12th Street, NW 
Washlngton, D.C. 20554 

Dear Kathleen Abernathy, 

I am wrltlng to voice my opposttlon to any FCCmandated adoption of "broadcast flag" technology fer dlghl  televlslon. As a 
consumer and cltlren, I feel strongly that such a pollcy would be bad for Innmtlon, consumer rlghts, and the Ultimate 
rdoptlon of DTV 

A robust, competlttve market for consumer electronlcs must be rooted In mrnuhetunn' rblllty to Innovate for their 
customers. Allowlng movle studlos to veta features of DN-receptlon equlpment wlll enable the studlos to tell technologhts 
what new products they can create Thls wlll result In products that don't necessrrlly reflect what consumers llke me 
actually went, and lt could result In me belng charged more money for Inferior functlonalky. 

If the FCC Issues a broadcast flag mandate, I would actually be less llkely to make an Investment In DlV-capable recelven 
and ether equlpment. I wlll not pay more for devlces that limit my rlghts at the behest of Hollywood. Please do net mandate 
broadcast flag technology fer dlghl  televlslon Thank you fer your time 

Sincerely, 

Ross Prlmrose 
3537 bays Ln 
Catlett, VA 201 19 
USA 
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October 14, 2003 

Commissioner Kathleen Q Abernathy 
Federal Communications Commission 
445 12th Street, NW 
Washington, D C. 20554 

Dear Kathleen Abernathy, 

I am writing to voice my opposition to any FCC-mandated adoption of "broadcast 
flag" technology for digital television. As a consumer and citizen, I feel 
strongly that such a policy would be bad for innovation, consumer rights, and the 
ultimate adoption of DTV. 

A robust, competitive market for consumer electronics must be rooted in 
manufacturers' ability to innovate for their customers. Allowing movie studios to 
veto features of DTV-reception equipment will enable the studios to tell 
technologists what new products they can create. This will result in products 
that don't necessarily reflect what consumers like me actually want. and it could 
result in me being charged more money for inferior functionality. 

If the FCC issues a broadcast flag mandate, I would actually be less likely to 
make an investment in DTV-capable receivers and other equipment. I will not pay 
more for devices that limit my rights at the behest of Hollywood. Please do not 
mandate broadcast flag technology for digital television. Thank you for your time 

Sincerely, 

Joseph McMahon 
130 Forests Edge Place 
Laurel, MD 20724 
USA 



Page 1 of 1 6156147 AM, 10J14J03 5413023099 - 

October 14b 2003 

Commlssloner Kathleen Q. Abernathy 
Federal Communlcatlons Commlsslon 
445 12th Street, NW 
Washlngton, D.C. 20554 

Dear Kathleen Abernathy, 

I am wrttlng to volce my opposttlon to any FCCmandated adoptlon of "broadcast flag'' technology for dlgltal televlslon. As a 
consumer and cltlren, I feel strongly that such a pollcy would be bad for Innovatlon, condumer rlghb, and the ultlmate 
adoptlon of DTV. 

A robust, competltlve market far consumer eledranlcs must be rooted In manuheturers' ablllty to Innovate far thelr 
customers. Allowlng movle studlos to veto features of DN-receptlan equlpment wlll enable the stucilas to tell technologlsts 
what new products they can create. Thls wlll result In products that don't necessarily reflect what consumers llke me 
actually want, and It could result In me belng charged more money for lnferlor functlanallty. 

If the FCC Issues a broadcast flag mandate, I would actually be less llkely to make an Investment In DTV-espable recelvers 
and other equlpment. I wlll not pay more for devlces that llmtt my rlghts at the behest of Hollywood. Plerse do net mandate 
broadcast flag technology for dlgltal televlslon Thank you for your t h e  

Sincerely, 

Greg Llncoln 
2225 Nursery Rd #29-203 
Clearwater, FL 33764 
USA 


